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Jiangsu Longliqi Bio-science co., Itd.

Jiangsu Longliqi Bio-Science Co., Ltd. (Longrich) is located in Longligi
Bio-Industrial Park, which covers an area of over 2000 acres, mainly
engaged in eight categories of over 1000 varieties of producs, including
cosmetics, household products, health care products, furniture, real
estate, and logistics, etc. The annual output is about 20 thousand tons
and the value of 5 billion RMB of cosmetics which is currently one of the
largest and most advanced center of research, development, manufacture,
and sales of cosmetics and health care products in China with capacity of
annual output over 1 hundred billion RMB. The company now has over 20
thousand employees, in which the percentage of bachelor, master, and
doctor degrees are over 35%. The enterprise since its establishment in
1986 has maintained a healthy and stable development, and has become
a leading brand of the national cosmetics industry in China today.
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Enterprise Culture 1> 3 15 4

Core values:
Customers are always in my heart

Mission: S
Revitalizing enterprise through talent

Benefits from professional management
Expand market through quality products
Retain customers with excellent service.
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Zhiwei Xu , the Chairman of Jiangsu
Longligi Bio-Science Co.,Ltd. (Longrich)

MBA, Senior Economist, Representative of the
Provincial People's Congress (Jiangsu)
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Influential Man in China Household
Product Industry
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Top 10 Creditable Entrepreneurs in China
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25 Outstanding Chinese Managers
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The Most Influential Man in China
Cosmetic Industry
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World Economy Top 10 Outstanding
Chinese Entrepreneurs




Achievements 70 & 7=

In early 2012, according to dala statistics from China General Chamber of Commerce,
Longrich hand cream ranks the first position of sales volume in national market for
seven conseculive years.

In March, Longrich * Loving-family Ophthalmology Foundation was founded.

In May, Longrich became the main official sponsor of China National Women Basketball Team.
On Aug 281h, 26 Generals of People's Republic of China visited Longrich for its 26th
anniversary celebration, and Suzhou Creative Base of Chinese Generals Art Association
was founded.
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IBased on consumer's ratings, L ongrich was awarded the laurel of " The Reliant Top
Ten Independent Brand in the Chinese Industry by Global Customers”. Within the same
year, Longrich was named " Top 25 Most Hespectable Brand of 25 Years" and the
liangsu Province's Best Brand Marketing Campaign - the "Ziling Award. Annual Case
Award”. Longrich also won the "HURUN 2011 Most Respectable Private Brand Award'.
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Longrich sponsored and named ‘Beautiful Angels’ as of the Shanghai World
Expo Images of the Suzhou Contest. Longrich cosmetics became designated for
the Suzhou Pavilion, Shanghai World Expo. It was awarded with ‘The Most
Valuable Enterprise’ in ‘20 Years of China Direct Sales’ . According to the data
from China Commercial Associales, il was honored with ‘No. 1 in Sales
Turnover of Skin Care Products in the Nation 2009', According to the China
C cial A iates, Longliqi was awarded with the ‘Top 10 Most
Satisfactory Brand by Chinese Consumers 2009’ .
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Longligi (Japan) Beauty & Health Innovation cenler was established in Kobe, Japan,
Longrich won the Contribution Award, ‘the [xhibition for the 60th Anniversary of
the Establishment of the People’s Republic of China® ; 17 series ol products won
the Excellent Product Award, ‘the Exhibition for the 60th Anniversary of the
Establishment of People's Republic of China® |
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Longrich conlinued lo be the exclusive sponsor of the 13th CCTV National Youth
Singers Grand Prix with large amount of fund, and became the firsl consumer 2008
products brand sponsoring in two conseculive years.,
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Longrich invested 120 million RMB to build a production base in the Chengdu
E ic and Technological Development Zone and laid the foundation for
future expansion. Longrich, the brand of consumer products series, was
recognized as ‘China Famous Trademark’ by the State Administration for
Industry and Commerce.
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Longligi (USA) Cosmetics & Nutraceutical Research Institute was established
in New York. Cream type skin care products were awarded with *China
Famous Brand Products’ .
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Tsinghua-Longligi Biotechnology Research Institute was established.
Longrich was honored with ‘The Top 10 Trustworthy Enterprises’ , became
‘the Top 50 Most Competitive Self-Owned Brands of China 2005' , and was
recognized amongst the ‘Top 10 International Most Competitive Brands in
the consumer products industry of China. It became the only brand having
this honour in the local consumer products industry,
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The brand value of Longrich was assessed to be over RMB 9.5 Billion by the World
Brand Laboratory and the World Economic Forum. Longrich cosmetics were qualified
with ‘National Quarantine-free Producls’ |
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Longrich cosmetics were formally assigned as ‘the Key Project of Golden Health
Bridge' by the Chinese Preventive Medicine Association. Longligi was recognized
as' China's Excellent Food Enterprise’. It's skin care series were honored with
‘Leading Brand in China's Market Turnover 2002°. It was awarded with ‘the Top 10
Hcallh Suppll:menls Tedmulnﬂy E.nil..rprlscs in China'.
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Longligi Biological Industrial Park—Diye Indusirial Park was established and
ceremony for launching important projects was held. Longrich was the No. 1 in
the sales turnover amongst the top 10 local leading cosmetic industry. The
trademark of Longrich was authorized as the “China Well-known Brand” .
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e Jiangsu Longligi Group ranked the top 15 of China's health supplement
| ) H ‘l" | ‘ﬁ [I industry.
S L B 7 B S LR 2 7 2T 15

Longligi Group Shanghai Office was established.
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Jiangsu Longligi Group was established.
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- Longligi Fastern Snake Park Co,ltd was established.
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Changshu Snake Industry Company was established.
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Advanced Technology 4 5 £}

Research institutions of Longrich over the world:
United States, Japan and China (Tsinghua Institute,

Headquarters for Post-Doctoral Workstation) : =
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In 2007, Longrich set up Longligi (US) Health & Cosmetics Research Institute
in New York. This is the first Advanced Cosmetic Research Institute to implement
a comprehensive study of the biological and physiological properties of Asian
skin by adopting the most advanced technology and advanced formula in the
world. Leading the research institute is Dr. Wang Tianxiang - the former director
of global R & D for new technology for Estee Lauder and director of the Chinese
American Cosmetics Association. The R & D group includes Professor Julia
Wang from Harvard Medical School, Miss Rose, and Miss Leigh A. Silveira, who
have already researched and developed a series of products.
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Longliqi (Japan) Health Innovation Center
b hEF (BHA) EERF PO

Longligi (Japan) Health Innovation Center was established in Kobe, Japan in
2009. Dr. Yang Jianzhong, the former chief scientist of P & G Hair Care
Research and Development Center in Kobe, serves as general manager and
chief scientist in the center. Dr. Yang is a recognized expert in the hairdressing
field in the international daily chemical industry. The research group members
includes Dr. Shi Zhigiang, Dr.Koji Takada, Dr. Masahiro Takahashi, who have
already served in P & G, Shiseido for years, and have in depth experience in
product development and innovation.
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Tsinghua University (School of Life Science)
Longligi Institute of Biotechnology
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Longrich cooperated with Tsinghua University to set up Tsinghua University-Longligi
Institute of Biotechnology. The institute mainly engages in the R & D of Chinese
herbal medicines and biotechnology. At present, they have applied for 13 national
patents and 1 USA patent; of which 8 patents have been granted and 6 papers
published. Longrich and Tsinghua University jointly applied for the national 863
Project through the institute and this project has been approved. The Chief
Scientist Professor Zheng Changxue, Director Professor Duan Mingxing and the
expert Professor He Hongxuan, play a great role for the rapid upgrade of the
company’ s independent innovation and R & D capabilities.
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Longligi Post-Doctor Research Laboratory
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Longligi Post-Doctoral Research Laboratory was officially established by the
State Ministry of Personnel in 2007, The unit applying for a post-doctoral
research station shall have high-level scientific research projects. They must
be colleges and universities of strong scientific, economic and technical
influence, state-owned large enterprises and high-tech enterprises, and must
be autherized by the expert panel organized by the Ministry of Personnel
through review. The post-doctors in the Longligi Post-doctor Research Laboratory
should create excellent scientific achievements in recognition of the public
social support expressed through excellent R & D technologies and Through
cutting-edge research.
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Longliqi Biotechnology R & D Center (HQ)
W h3F LRI RO (4E88)

Longligi Biotechnology R & D Center is in Jiangsu Province daily biochemical
engineering technology R & D Center and national post-doctoral research
station, occupying an area of 6000 square meters. The R & D center is mainly
responsible for the development and transformation of new technologies and
new materials toward care beauty and health product. The R & D center includes
six project research groups: skin care, makeup, cosmelic, cleaning, health care
products, and technology introduction. Currently, the center also undertakes the
research and development of national 863 (National High Technology Research
and Development Program) technology projects.

The cenler possesses 87 palents, including 9 invention patents. There are 5 senior
engineers, 15 professors and more than 150 researchers, all of them having a
college education. The strong technical force plays an important role for Longligi to
capture the market share and improve the sales turnover of the products.
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High Standard Production Systems Certification Advanced Manufucturing Equipment
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